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A Great St. Patrick’s Day Read...

“Unique. A business hook you can't put down. This is James Joyce meets Tom Peters.”

A Great St. Patrick’s Day Gift
for Your Clients!

“One of the most insightful business books you will read this year. Aimost certainly
the most memorable and creative.”
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“An enchanting mélange of good business sense wrapped
in a mixture of Irish situation comedy and straightforward
whimsy...| believe this book has a little something for
everybody on life’s tumultuous voyage.”
—Sir Anthony O’Reilly, Chairman of the Board,
Waterford Wedgwood, ex-Chairman and CEO, Heinz
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Lesson: Go to the Source and Learn Order Why Ireland Never Invaded America Today!
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Lesson: Never Give Up

Online at www.whyirelandneverinvadedamerica.com
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“A truly enjoyable read.”
—Paul Schneider, Partner, Scherer Schneider Paulick

“Thought provoking, educational and very entertaining.”
—Dick Shoemate, former Chairman/CEQ, Bestfoods
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